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22023 CALIFORNIA AVOCADO CROP

2023 California Pre-Season Crop Estimate

And Harvest Projections

GEM



3CROP PROJECTION VS REALITY

• 2023 Historic Winter Rain Season

• Market Conditions

Source:  U.S. Drought Monitor - https://droughtmonitor.unl.edu/



4
2023 CONSUMER 
MEDIA PLAN APPROACH

OFF SEASON PRESEASON PEAK SEASON LATE SEASON

NOVEMBER DECEMBER JANUARY FEBRUARY MARCH APRIL MAY JUNE JULY AUGUST SEPTEMBER OCTOBER

OFF

SEASON

All Media Channels

Outdoor

Retail Media Support

Maximize reach and efficiencies in a reduced budget year while balancing proven partnerships and testing new ones to reach the Premium 

Californians and Super Users. Media plan will include multiple key flighting windows to maximize budget throughout the season

Evergreen Paid Search & Paid Social

End of Season 

(date flexible)

Video

Social



5NEW GROWER PHOTOS AND VIDEOS

Renewed Focus on the California Avocado Grower to Resonate with Consumers



6RETAIL & FOODSERVICE COMMUNICATIONS

Customized Programs in Retail and Foodservice Channels



7CONSUMER MARKETING – RETAIL

Waze

• Run Sponsored Search and Branded Pins within Waze to 

encourage navigation to their closest retailer to purchase 

California Avocados 

YouTube (Channel Factory)

• Run California Avocado pre-roll video ads with customized 

companion banners and call-to-action extensions promoting 

retailers 

Social Platforms

• Apply radius targeting across Facebook and Instagram, 

promoting California Avocados to consumers at applicable 

grocery stores at nearest location

Digital and Social Partners



8CONSUMER PUBLIC RELATIONS

Brand Advocate

Program
Chef Partnership for 

California Avocado Month

Year-Round California 

Avocado Promotions
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