


How should industries manage 
the current situation?

How to mitigate challenges?

The future of the food sector

What should we do to 
create a better future for all?





Together,
we can create
a vibrant future 
for all.





Uncertainty due to central banks 
and Russia-Ukraine conflict

World GDP is expected to grow by 2.3% in 2023



















• Help fresh produce operators shoulder the burden of 
increased energy bills.

• Promote the creation of safe and good-paying jobs and 
encourage young people to pursue careers with us.

• Ensure undisrupted and priority access for fresh fruit and 
vegetables to all transportation networks.

• Create priority lanes and reduce inefficiencies for 
imported fresh produce at points of entry.

• Work towards harmonization and mutual recognition of 
sanitary, phytosanitary and other market entry 
requirements.

• Promote the consumption of fruits and vegetables 
through tax exemption, education campaigns, and 
school feeding programs.



Fresh produce: 7-8% of total global production
$1.3T in revenues



Global Avocado Market: 
$20.1B by 2027
$14.2B in 2020



technologysustainability



Image credit: kulabio.com

sustainability

https://kulabio.com/our-technology


Image credit: kulabio.com

sustainability

https://kulabio.com/our-technology


sustainability

is lost during or just after harvest.

$600 billion worth of food



sustainability

Image credit: misfitsmarket.com

https://www.misfitsmarket.com/


sustainability

Image credit: forbes.com

$400 billion in food

is wasted each year

https://www.forbes.com/sites/chloesorvino/2022/07/14/food-waste-costs-us-taxpayers-billions-of-dollars-a-year/?sh=790d5a0e42ea


sustainability

Image credit: wsj.com

https://www.wsj.com/articles/supermarkets-move-to-simplify-date-labels-to-cut-food-waste-11660296600


sustainability

in half by 2030

UK effort to cut food waste



technology sustainability



500-600 lbs of food waste annually 
down to 1-2 shoeboxes per month

technology sustainability





sustainability

Image credit: middlebury.coop

https://middlebury.coop/2018/11/10/talking-trash-with-kathy-and-gwen-part-2/plu-sticker/


technology

85% increase

$51.7 billion into agri-food tech



Image credit: fastcompany.com

technology

https://www.fastcompany.com/90727006/how-scientists-grew-spinach-in-the-desert-by-harvesting-water-out-of-thin-air
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technology



technology



Great ResignationQuiet Quitting



Power of Purpose



“Turnover is the wrong metric. 
Leaders need to establish a 

passion index instead.”



commitment

endurance

ownership









Projected to generate 
$5 trillion in value by 2030



Video credit: mckinsey.com, Photo credit: chipotle.com

79% of consumers active in the Metaverse 
have made a purchase.

https://www.mckinsey.com/capabilities/growth-marketing-and-sales/our-insights/value-creation-in-the-metaverse
http://chipotle.com/


75% of consumers want a farm 
connection













Video credit: goodmorningamerica.com

https://www.goodmorningamerica.com/food/story/tiktok-creator-cooks-dinners-10-88242327








$1.2 trillion in just 
3 years

Expected to grow to



Image credit: ypulse.com

     
foodies on social 
media

https://www.ypulse.com/article/2022/09/14/4-food-influencers-millions-of-gen-z-and-millennials-are-watching/


Image credit: tiktok.com

Gen Z

https://www.tiktok.com/business/en-US/blog/tiktokmademebuyit-tap-into-the-shopping-craze


Obesity kills more 
than 

malnourishment



Only 10% of U.S. consumers meet 
daily fruit & vegetable consumption 

target



75% of consumers agree fruits and 
veggies are important AND think 

they’re eating enough



Reality check:
Actual consumption 3.4 servings Well 

below WHO guidance



This must

CHANGE



We ARE
better than





Image credit: fastcompany.com via. seasonhealth.com

https://www.fastcompany.com/90720832/seasons-meals-diabetes










HP F A RM



As an organization, IFPA aspires to be an 
impactful champion for our members and 
industry, one that clears the pathway so that 
more people can have more produce in their 
lives.



Consumption of produce worldwide doubles. Floral consumption triples.

Global produce and floral show surpasses the 
Consumer Electronic Show in size and impact.

Produce is the new Tesla. 
Partnered with floral, produce is changing the world.

FDA now becomes the Federal Drug Administration upon 
survey data showing consumers have no concern about 

produce safety. Raw food diets soar.



What if…



What if…

everyone knows that the solution to diet-driven disease 
is found on your plate and NOT in a pill and changes 

their eating habits accordingly? 



What if…

the first question from policymakers is 
“How much do you want?” 

and NOT 
“Who are you and why are you here?” 

when we advocate on industry issues? 



What if…

produce and floral are synonymous with 
safety, cutting-edge technologies, and 

environmental stewardship?



What if…

we have so much new talent that want to help 
us deliver the joy of fresh the world over, that 

we can’t hire them all?



Dream BIG

Act BOLDLY
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